
A straightforward guide to the contemporary theater  

S tage Money is a groundbreaking guide to understand-

use of the tools and metaphors of the business world at 

of the economic realities of theater production that is 

production to present in straightforward prose their keen 
insights into the micro- and macro-economic aspects of 
the commercial stage. Tangible data, charts, and graphs 
are counterbalanced with illuminating “intermissions” 
between chapters and interspersed sidebars throughout 

presenting an expansive overview of the contemporary 
theater business. Stage Money is an unparalleled tool for 
theater professionals and enthusiasts interested in garner-

at present and its challenges for the future.  
Among the topics addressed in Stage Money are the 

today, and comparisons between the business models of 

language and clear examples, the authors explain where 
the money comes from and where it goes.  
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“The authors of Stage Money         
illuminate current business 
models with breathtaking 
thoroughness and ground 
their observations in anec-
dotal evidence as well as facts 

codes, union contracts, ticket 
pricing, and marketing and 
publicity concerns. In setting 
these calculations in the recog-
nizable context of creative and 
cultural aspects of American 
theater, rich snapshots emerge 

Broadway and the regional 
stage.” —James Fisher, head, 
Department of Theatre, 
University of North Carolina at 
Greensboro 
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